AL

CEO & Founder - Busines Consultant - C-Suite Advisor - Metaverse & Web3 Explorer - Brand Builder -
Global Keynote speaker- LinkdedIn Top Voice - Spartan Race Finisher - World Guinness Record Holder



ABOUT CESAR VAL

Luxury expert, C-Suite advisor, consultant and international speaker. After being a manager of global FMCG (Danone, Nutrition & Santé), he started
a career of over 15 years in the senior management of leading brands in the Luxury sector in Europe and the Middle East. As Board Member of a
CHALHOUB GROUP JV, he has been the head of a portfolio that included, among other brands, Prada, Carolina Herrera, Jean-Paul Gaultier,
Penhaligon’s, Christian Louboutin, Comme des Garcon, and Valentino. Since 2020, he is Founder and Managing Partner of VAL Consulting, a DUBAI-
based company that helps companies and executives elevating the VALue of their brands, getting inspiratin from the Luxury Business Model. CEO
and Co-Founder of the web3 division of Grupo Visual Latina, a global leader in Shopper Marketing strategies and solutions.

Executive MBA from ESADE, he holds an AMP at IESE Business School and completed leadership and digital transformation programs at HARVARD
University, KELLOGG Business School of Management and MIT. Professor at IESE Business School and ESADE Business School (global MBA &
EMBA programs), ie business school (Luxury Business Models), the National University of Singapore (MBA) and at the Panamerican University
(Metaverse and web3 program — Luxury Brands, Program in Luxury Business Models). Advisor for IESE Executive programs in Dubai.

LinkedIn TOP VOICE 2023 and LinkedIln Content Creator for Spain and the MENA region, nominated as Top10 INFLUENCERS in Spain. Cesar holds a
Guinness World Record for the longest marketing livestream session ever (hosted by EXMA in 2021).

Last year, he was speaker in ten countries on three continents, impacting an audience of over 30,000 people.

VAL



Linked [}

TQP

VOICES

LINKEDIN GLOBAL TOPVOICES 2023

"Top Voices is an invitation-only program to join a global group of experts
covering various topics from the professional world, to help network members
discover valuable knowledge."

"Top Voices are vetted to ensure they meet high standards of trust, are
consistently active on the platform, and share their valuable expertise through
content that demonstrates your unique and original contributions to a topic.
LinkedIn regularly evaluates the top voices to include only the most engaged, /
prolific, and thoughtful contributors". J

LinkedIn Team

%
B www.linkedin.com/in/cesar-val/ /A L
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Cesar is a strong leader, fast, flexible and curious (..) He is very positive
and resilient. (...) reshaping the Prada strategy in Spain achieving amazing
results (...) Luxury expert with a strong Business acumen (...) ability to listen
(...) In the Middle East Cesar was key in taking Carolina Herrera to the next
level. He brought a clear vision and a consumer centric approach. (...)
endless energy and a determined courage that help him embrace changes
and challenges as opportunities (...) great leader to his teams.

ANA TRIAS. CHIEF BRANDS OFFICER AT CAROLINA HERRERA AND PRADA BEAUTY

(...) I would highlight the transformation that Cesar led in Saudi Arabia.

RAMON MARTI. GENERAL AUDITOR, PUIG

(...) strong understanding of building Luxury brands, (...) the perfect
ambassador of any beauty and luxury brand.

PABLO CAROLA. MANAGING DIRECTOR PRADA, ME AND SOUTH AFRICA

César is a true leader and an inspiring manager! (...) He always kept me
motivated with his energy and advices.

IGNACIO MALLAGRAY. VP DIGITAL STRATEGY AT BOSTON CONSULTING GROUP

(..) a very close partner in building and re-inventing the Luxury Fragrance
Environment while | was the Head of Beauty for Bloomingdale’s and
Harvey Nichols in the Middle East (..) he understands that you must
CONNECT before you can LEAD. His methods of influence through
relationships facilitates trust, clear communication, and absorption of
ideas.

PRESTON ANTONINI. VP GENERAL MANAGER
BLOOMINGDALE’S & HARVEY NICHOLS - AL TAYER

He is fast, flexible, curious, (..) a great leader (...) | have seen him turn
around teams, business models and more importantly results in a
spectacular manner. (...)

CAMILA TOMAS. VP INNOVATION & IT PUIG

(...) his passion for luxury brand marketing is truly highlighted (...) a servant
leader (...)

SARAH MELLOR. HEAD OF INTELLIGENCE CHALHOUB GROUP

VAL
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Our ecosystem

VAL CONSULTING

The luxury business model is the most powerful tool for creating extreme, monetizable
value. At VAL Consulting, we help entrepreneurs and executives elevate the value of their
business offerings by drawing inspiration from this model.

VAL ACADEMY

Our purpose is to help individuals develop a 'luxury mindset' by providing key tools for
creating luxury brands, enabling them to increase the value of their business and/or enhance
their personal brand.

VAL TALKS

He has been a speaker in ten countries across three continents, impacting over 35,000
people in the past two years. In October 2023, César delivered a keynote at the National
Auditorium in Mexico City before an audience of 10,000 people. His talks decode the luxury
business model, enabling the audience to apply strategies that create extraordinary
perceived value for their brands and elevate their personal brand.

VAL



VAL Consulting

VAL CONSULTING

Our clients are entrepreneurs and executive teams working in corporations and brands that aim to adopt luxury
strategies and techniques to differentiate their value proposition to consumers.

We develop and deliver 'custom' and 'tailor-made' talks designed to raise awareness and inspire sales teams,
marketing teams, and C-level executives in developing and implementing strategies and tactics that generate greater
perceived value for consumers or business partners. Our goal is to help build stronger brands, whose appeal goes
beyond simply competing on price and promotions. We believe that being the second cheapest offers no sustainable
competitive advantage. That’s why we help refocus management tools on value generation. With this approach, luxury
brands stop being comparative and become superlative.

We design and deliver training that transforms the mindset and routines of teams, driving them towards excellence
and the creation of memorable consumer experiences.

Experience has shown us that if a brand or company doesn’t work on ‘luxurizing’ its proposition, market forces will
inevitably push it towards commoditization.

We guide brands through their process of “luxurization”.

VAL



BLOOMINGDALE'S WITH H.R.H. PRINCESS BEATRICE OF ORLEANS (HONORARY
PRESIDENT OF THE SPANISH LUXURY ASSOCIATION). DUBAI, 2021.

ROLINA HERRE
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PHOTOCALL WITH MRS. HERRERA
NEW YORK 2015
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EXCLUSIVE TRAINING AND NETWORKING EVENT FOR
MULTIPAGO PARTNERS

HOST: EUROCHRONOS

(BIGGEST LUXURY DISTRIBUTOR IN BOLIVIA)

SANTA CRUZ DE LA SIERRA, BOLIVIA

JUNE 2023
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PORSCHE BELGIUM (C-SUITE & MARKET PARTNERS)
LUXURY BUSINESS TOUR DUBAI, UAE. MARCH 2024
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DUBAI MALL
EMAAR

IN COMPANY TRAINING GUEST SERVICE MANAGERS DUBAI MALL “LUXURY
ETIQUETTE AND INTERNATIONAL PROTOCOL” DUBAI, UAE, DECEMBER 2022
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LUXURY CLUB COLOMBIA HOST: ESSILORLUXOTTICA BOGOTA,
COLOMBIA, MAY 2023

EssilorLuxottica
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MEET & GREET SESSION WITH BUSINESS LEADERS ZARAGOZA
CHAMBER OF COMMERCE. SPAIN, DECEMBER 2022
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LUXURY RETAIL SAFARI
ESADE MBA
DUBAI MARCH 2022
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PANAMERICAN UNIVERSITY
“LEADING THE INNOVATION OF THE FUTURE” DUBAI CERTIFICATION
MAY 2023
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VAL Consulting

PRADA FLAGSHIP AT DUBAI MALL WITH MR. CAROLA
(GENERAL DIRECTOR OF PRADA) AND MIREIA LAS HERAS (IESE
LEADERSHIP PROFESSOR) FOR THE MIDDLE EAST.
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PORSCHE IBERIA EVENT (C-SUITE & MARKET PARTNERS)
DUBAI, UAE. MARCH 2024

VAL Consulting




LUXURY RETAIL SAFARI
ESADE MBA, DUBAI MARCH 2022
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VAL Consulting
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MASTERCLASS IN LUXURY BUSINESS MODELS
IESE MBA PROGRAM, DUBAI JANUARY 2022
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IESE MBA PROGRAM
DUBAI, JANUARY 2023

VAL Consulting




NUS (NATIONAL UNIVERSITY OF SINGAPORE) MBA PROGRAM
APRIL 2023
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VAL Academy

VAL ACADEMY

Our mission as an academy is to help individuals develop a “luxury mindset,” a mentality focused on excellence,
exclusivity, and maximum value, enabling them to achieve both professional and personal goals. We firmly believe
that adopting this mindset not only transforms how people perceive themselves and their businesses but also
elevates their projects to higher levels of success and recognition. Through our methodology, we share tools and
strategies used by the world’s most prestigious luxury brands, allowing our participants not only to stand out in the
market but also to create unique value propositions that resonate deeply with their clients.

At VAL Academy, we focus on enhancing the value of every project, helping our students and participants stop
competing on price alone and instead concentrate on increasing the value they bring to their clients, their teams, and
ultimately, the world. In this way, they not only achieve higher profit margins but also build stronger, long-lasting
relationships with their clients, based on trust and a perception of high value.

Our programs are designed for business owners, senior executives, and entrepreneurs, regardless of the size or
stage of their projects. We accompany our participants on their path to success, providing them with the knowledge
and tools necessary to propel them from where they currently are to new heights. We aim to be the bridge that helps
them transform their projects into true industry leaders, achieving not only financial success but also a meaningful
impact on their environment and society.

VAL



LUXURY EXPERIENCE EVENT CLASS OF Q2-2024
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LUXURY EXPERIENCE EVENT CLASS OF Q2-2024
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LUXURY EXPERIENCE EVENT CLASS OF Q4-2023
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LUXURY EXPERIENCE EVENT CLASS OF Q4-2023
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VAL Talks

VAL TALKS

Few emotions are as intense as those sparked by connecting with people from the stage.

In the past 24 months, César has been invited as a speaker in ten countries across three continents. This has allowed him to connect
with and impact more than 35,000 people in person and live. The United States, Panama, Bolivia, the Dominican Republic, Spain, the
United Arab Emirates, Mexico, Ecuador, Colombia, Switzerland, and Peru have been some of his destinations. In October 2023, he
delivered a conference at the National Auditorium in Mexico City, speaking to an audience of 10,000 people.

In his talks, he decodes the luxury business model to inspire his audience with strategies and tactics that luxury brands use to generate
extraordinary perceived value, which they monetize through higher prices. He also shares life lessons he has learned from the world of
luxury—insights that have enabled him to lead a more fulfilling life and become the global personal brand of reference in teaching and
implementing business models focused on creating extreme value.

He combines his role as a Global Speaker with collaborations at top academic institutions. He is a Guest Professor and Advisor in
Executive Programs at IESE Business School in the Middle East and a Guest Professor at ESADE Business School (EMBA and MBA). He
has also lectured at the Business School (Advanced Management and Marketing Program for Luxury Products and Services), Florida
International University (FIU) in Miami (Marketing in the New Economy - Luxury Branding Program), Panamerican Business School,
Boston University, SDA Bocconi Asia Center, and Pacifico Business School.

He holds a Guinness World Record for the longest online marketing class in history (2021).

VAL



VAL Talks
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LATAM BUSINESS EXECUTIVES

DUBAI MALL RETAIL SAFARI, NOVEMBER 2021
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HUMAN BRANDING PROGRAM, CLOSING CEREMONY FLORIDA INTERNATIONAL UNIVERSITY
MIAMI, USA, MARCH 2022
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CREATING DREAM BRANDS
SANTA CRUZ DE LA SIERRA, BOLIVIA, JULY 2021

AR _ 7

CREATING DREAM BRANDS
PANAMA CITY, JUNE 2022
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CREATING DREAM BRANDS
MEXICO, SEPTEMBER 2022

CREATING DREAM BRANDS
ECUADOR, SEPTEMBER 2022
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TANAY & TRACEABILMTY

WEB3 & METAVERSE IN THE LUXURY INDUSTRY
DUBAI, UAE, SEPTEMBER 2022
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VAL Talks
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2023 MME&& soaFERlAs

FRANJA 2023 (EYE HEALTH EVENT) CLOSING MASTERCLASS “LUXURY BUSINESS
MODELS”, SPONSORED BY ESSILOR LUXOTTICA BOGOTA, COLOMBIA. MAY 2023
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FRANJA 2023 (EYE HEALTH EVENT) ESSILOR LUXOTTICA TEAM IN COLOMBIA MASTERCLASS “EXTREME VALUE CREATION™.
BOGOTA, COLOMBIA. MAY 2023
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CASA BRUGAL NATIONAL SALES MEETING
DOMINICAN REPUBLIC. SEPTEMBER 2023
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CASA BRUGAL NATIONAL SALES MEETING
DOMINICAN REPUBLIC, SEPTEMBER 2023
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ABU DHABI INTERNATIONAL BOAT SHOW
UAE, OCTOBER 2023
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ESSILOR LUXOTTICA: VARILUXNOVELTIES AND NEW BRAND LICENSES EVENT
MEXICO, SEPTEMBER 2023

VAL Talks
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ESSILOR LUXOTTICA: VARILUXNOVELTIES AND NEW BRAND LICENSES EVENT
MEXICO, SEPTEMBER 2023
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Ll ; Beauty
*.+ ) Cluster

BEAUTY RETAIL FORUM, BEAUTY CLUSTER SPAIN.
BARCELONA, SPAIN. FEBRUARY 2024
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1ST INTERNATIONAL CONGRESS OF RETAIL, PACIFICO BUSINESS SCHOOL
LIMA, PERU. OCTOBER, 2024
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| 1° CO,”“GRESO
INTERNACIONAL DE RETAIL

DESARROLLANDO ECOSISTEMAS DE

NEGOCIO SOSTENIBLES

RAMON
PORTILLA

LAUREANO
TURIENZO

ANDY
STALMAN

1ST INTERNATIONAL CONGRESS OF RETAIL,
PACIFICO BUSINESS SCHOOL
LIMA, PERU. OCTOBER, 2024 "y
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NORDBERG MEDICAL CONGRESS
MADRID, SPAIN. NOVEMBER, 2024

VAL Talks
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I[ESE WOMEN EXECUTIVE CLUB
BARCELONA, SPAIN. JANUARY, 2025
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KEYNOTE SPEAKER, INVITED BY NORDBERG

MALAGA, SPAIN. FEBRUARY, 2025

NORDBERG |
medical v

SCIENCE

40° Congreso de I3 Sociedad Espafiola
de Medicina Estética

Taller 10 - César val
Experto en lujo - Dubaj

Como Posicio

Narse en g| Mercado de|
lujo: el arte de

construir dream brands,

14 de febrerg de 2025

12:30h

Perto en lujo, &
empresariaies, Consultor, Ponen

Profesor en EScuelas ge Negociog
Tras m4g de dos gg

Puede afirmar que e

Sesor de lf’deres
(C] fnternacionat y
de claseg Mundig|.

|Te es;:eramos!

@nordbergmsdfcal.es %

A ==

’ =
A §rt : ‘ '1
—

thyenso c?;“f?éi.?f Y
22 SRR Naaas

-

| .




STAARSURGICAL

STAAR SURGICAL (EYE SURGERY SOLUTIONS) PARTNER CONFERENCE
MADRID, SPAIN. FEBRUARY, 2025

VAL Talks



STAAR SURGICAL (EYE SURGERY SOLUTIONS) PARTNER CONFERENCE
MADRID, SPAIN. FEBRUARY, 2025
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LOLA CASADEMUNT RETAIL TEAM CONFERENCE
BARCELONA, SPAIN. MARCH, 2025
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LUXURY & WEB3 TOMORROW CONFERENCE
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Luxury Giant LVMH Reports a Record $71.5 Billion in Revenue
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RADICAL INNOVATION DAYS @ THECUBE(MADRID) INSPIRATIONAL WORKSHOP
ABOUTLUXURY BUSINESS MODELS AUDIENCE: MERCEDES-BENZ TOP MANAGEMENT,
FEBRUARY 2023

&
VAL Talks - Webinars |./A |_



S

DOING BUSINESS IN THE MIDDLE EAST GUEST SPEAKER AT BOSTON UNIVERSITY WEBINAR,
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Casa Brucal

CasA BRUGAL

RADIO, ECUADOR 2022

VAL Talks - Media

CAasAa BRUGAI

TV DOMINICAN REPUBLIC, 2022




OUTDOOR, ECUADOR 2022

VAL Talks - Media
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Aprenderde las
marecas de lujo
para crear valor

Frmaz2o22 El coste es objetivo, pero el
valor es subjetivo. El experto, César Val,
recomienda concentrarse en lo segundo
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que entreia. Es un ]L':i:;lj'..h ENOrme
poder aportar valorde lujo ygue su

loaprecie”,

remumizacion”
isteen mejorar
ibutosrealesy
CtO O SeTVl-
srarun valor adicional
iracon losclientes.
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i TILIEY levalorn

El costy jetva, perael valores
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Pordltimo, debesaberque conlas
‘dream brands' solo puede compe-
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ro siempre del A una propia
' tidad v propostto. Debe
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CED & FUMNDADOR, VAL Consulting

BEAUTY BUSIN

César Val

“El lujo es una experiencia
extraordinaria que trasciende
lo necesario y conecta con

lo esencial”

César Val es un experto en lujo y
fundador de VAL Consulting Val
redefine el lujo como una experien-
cia extraordinaria que nos conecta
con lo més placente Nclusivo
de ka vida, Para él, el lujo noes

solo un sector econdmico, sino

un modelo de negocio aplicable a
cualguier industria, incluyendo la
cosmética, donde lo simbdlico y lo
aspiracional se entrelazan. En esta
entrevista, nos habla de como las
marcas de hujo deben adaptarse con
empatia a las nuevas generaciones
sin perder su esencia atemporal,
comparte su vision sobre el futuro
del sector en un mundo cada vez
mas digital v cambiante.

Para César Val el lujo es.
Una raordinaria que eleva tu
. alLORDe SCd

jo, porque nuestras netings v e
diferentes. Si v ]
y la soledad
MHpLe en
T lujo.
stilo de vida o un

reto al que
de luje

ad con valores que
e nuestros

0 un fascinante momento de

disrupcitn generac

nal e irmupcion de

“Luxury is an extraordinary
experience that transcends the
necessary and connects with
the essential”

founder of

redef

Lo Lrend

| are intertw
this interview, he talk

luxury brands must

BEAUTY CLUSTER INTERVIEW “BEAUTY BUSINESS CLUB”

FEBRUARY, 2025

4Como se ha redefinido el lujo? jQué
cambio de percepcidn identificas que
o largo del tiem
fque evolucionara?
a consumidor, ¢ hujo ha

APPY mary”) 5 lo.que hemos
llamado la “democratizacion del lujo” v ha

oon el proceso de
lJo de grand
que aghitinan marcas de

y tribal. Iden porque fa marca actiia
como un constructor de
identidad o brandin

de un producto. Y tribal pomque se
COMSUMIT me ad ia

17 Wh

lo you identify
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[ ANALISIS ]

Marketing de lujo en
Colombia: oportunidad
para el crecimiento
empresarial

Crecimiento empresarial y
economico del pais por medio del
Marketing de lujo

MNaticla seleccionada por América Retail: Kathering Palacios - 23 mayo, 2023

En un mercado donde el lujo puede
aplicarse a cualquier categoria o
sector, César Val comparte su
conocimiento sobre como impulsar

COLOMBIA AMERICA RETAIL el crecimiento empresarial.
MAY 2023

VAL
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https://www.america-retail.com/colombia/marketing-de-lujo-en-colombia-oportunidad-para-el-crecimiento-empresarial/
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https://www.revistapym.com.co/articulos/mercadeo/63186/crecimiento-empresarial-y-economico-del-pais-por-medio-del-marketing-de-lujo
https://www.revistapym.com.co/articulos/mercadeo/63186/crecimiento-empresarial-y-economico-del-pais-por-medio-del-marketing-de-lujo

‘Una marca de lujono b

BOGOTA
fiol César Val es una
vozmuy autorizada en el marke-
ting de lujo, que tiene como ob-
jetive principal construir una
imagen de marca que transmi-
ta exclusividad, calidad, presti-
gioy estatus, generando asi una
rlealtad. Entre muchas de
» que ha hecho en esta
a, cuentacongrantrayec-
toriaenlaalta direccion de mar-
cas glabales de lujo, entre las
que estan Prada, Carolina Herre-
ra, Jean-Paul Gaultier, Paco Raba-
nne, Christian Louboutiny Valen-
tino. Hablé con LR sobre el
mercado de lujoysucrecimien
to en Colombia.

{Como llegd a ser un exper-
to en marketing de lujo?

Me definirfa como un exper
toenlujoyunexplorador de
tecnologias distuptivas.

Soy un eterno apren-

i namorado de

relaciones ge-

nuinas y el buen ."J
gusto. Por mis de ¥
quince afios estuve
al frente deun portafo-
lio de marcas delujo, moda ybe-
lleza en Europay Oriente Medio.
En 2020 fundé mi empresa en
Dubdi, VAL Consulting.

i{Cémo ha sido el erecimien-
todel mercado de lujoen el mun-
do y Colombia?

Enlosiiltimos fios el mer-
cado del lujo ha crecido el do-
ble de lo que lo ha hechao la eco-

nomia mundial. Es un mercado
robusto, resiliente, gque resiste
mejor las crisis y se recupera
mas rapidamente de ellas: en
2022, el mercado ya se habia re-
uperado completamente de la
C por Covidig,
por encima de
L en el caso de articu-
los personales y moda). El desa-
rrollo del mercadoen C
es hoy limitado, pero c
espera que lo haga de for
portante en los proximos
Moda, articulos personales y
coches son sectores en los que
las asmiran haciael pais.

;Colombia tieme mucho
queaprenderen cuanto al mer-
cado del lujo?

Hayun maravi-
lloso recorrido
por hacer. Yo
creo que Co-
lombia esth

en un momento donde se perci-
be el lujo méas como un identifi-
cadorsocial qgue comounaforma
de autoindulgencia. En culty
donde ellujo tiene mas tradic
(por ejemplo, Europa), los
estin menos presentes. Alli
rea untan al llar
g xury” (menos visibl
El pais tiene mucho recorrido
dandolabienvenidaamarcasde
lujo glob:

iQué valo-
res busca
una marca
de lujo?
Son wva-
lores intrin-
secos, la

usca agradar a todos”

lidad extrema y cuidado por los
detalles, el trabajo artesanal, Ia
atemporalidad v la genera

de experiencias memorables.

4 Como hasido su experiencia
de trabajar con las marcas de
lujo més importantes?

Soy un apasionado de este
sector. Lasm sdelujo tienen
algo de magico. La forma en que

s de ganar creyentes

rrollar una per-

d iinica. Como las per-

sonas, tienen valores quelas ha-
cenincomparablesy

que conjugan la tradicién conla

cion, apuntando a los

de los consumidores, lo

enunsector fascinan-

siento muy afortunado

por haber podido trabajar con

grandes marcas globales en Eu-

ropay Oriente Medio. Ademas,

de poder llevar mi experiencia.

Bernard Armault

iEstas marcas qué buscanen
los consumidores?
Paradojicamente, unaverda-
deramarcadelujoescogeal con-
sumidor yno al revés. Paracom-
prarse un Ferrari o un bolso
Birkin de Hermes, no basta con
entrar en la tienday poner el di
nero. Hay requisitos que buscan
sclientes, list
Las marcas de lujotrabajanp:
limitar el acceso, lo que las con-
rte en mas exclusivas, ele-

ca de lujo no
agradar a todos.

iQué busca la gente a com-
prar en una marca de lujo?

Sentirse especial. Historica-
mente, el lujo era ¢l patrimonio
de los “happy few". Privilegia-
dos en patrimonio y en poder.
Hoy, ellujo ofrece momentos ex-

“Nunca estamos contentos con lo que
hacemos. Siempre pensamos que deberfa
ser mejor. Siempre les digo a los equipos:
consideren que manejamos una pyme y
que esta pyme es [ragil”,

dato. Al 7d

traordinarios ala gente corrien-
te. Es lo gue lamamos la demo-
cratizacion del lajo.

. Como definiria el lujo?

Me siento muy identificado
con la definicion de lujoque nos
dejb Coco Chanel: “ellujoesuna
necesidad que empieza cuando
acaba la necesidad”,

iPara usted cudles son las
marcas de lujo més importan-
tes del mundo?
LVMH (Louis Vuitton Moét
s5v) es el conglomerado de
de lujo
planeta. Sor
les, 200 mil emple
6.000 tiendas propias
sencia en todo el planet
unos maestros en la creacion de
valor extremo.

CARLOS ANDRES JARAMILLO

6,2%

SE ESPERA QUE EL MERCADO
DE BIENES DE LUJO EN EL PAIS
REGISTRE ESTE CRECIMIENTO
ANUAL, SEGUN EUROMONITOR.

E www Lare piblica to
Paa consoer by que

LA REPUBLICA

tode 1995, en  a12.1%. 05 LEGALES

“UNA MARCA DE LUJO REAL ELIGE AL CLIENTE"

P24-25

COLOMBIA LA REPUBLICA
AUGUST 2023
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REVISTA

Uesar Val

o

Experto en lujo

SPEND IN MAGAZINE
LINK IN ENGLISH

Para César Val In
sencia de lo esencial
es “sentirte en paz
contigoe mismo y con ef
mundoe. Para logrario es
necesario desarrollar el
amioconocimicnio y Ia
cmpatia™

ristian

n

sdernds con-
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https://www.spend-in.com/people/business/cesar-val-en

cesar@cevalconsulting.com
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